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NTRADEX

Commodity Group
Certified Organic Buyers of Feed Grains,
Screenings & By-Products
Prices FOB your bin, call for a quote today!

120-302 Wellman Lane, Saskatoon, 5K, 57T QU1
306-975-7066 [ robyn@tradexgroup.net [/ www.tradexgroup.net

Granular Steerfir CANA an N
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IQ Granular Starter is an
Organic Layer Compost that,
when used as an in-furrow
starter fertilizer, has proven
to be extremely beneficial in
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www.canadianagronomici.com

fick MeGlilivray; 306-541-5196 crops grown in Western
rickigcanadianagronomics.oom Canada,
|

Acres of Expertise.

REALTY

For all your real estate needs
whether buying or selling.

KEVIN JARRETT - (306) 441-4152

kevin.jarrett@HammondRealty.ca - HammondRealty.ca

Dehulling

Seed Sales

Seed Cleaning
Mini bulk bagging

Tamara Hildebrandt/Brian Kennett
[306)575-T924

www. kbiseedprocessing.ca
customerservice@kbiseedprocessing.ca

Correction: In our Fall 2020 article on the Heide family and One
Organic Farm, we incorrectly stated the company had donated $3,000
to charity: water, when it actually donated $31,000. Our apologies for
this error.

Clarification: The Heide family has two brands: One Organic Farm,
which is certified organic, as well as One Farm, which is not certified
organic, but made from grain grown on land that is being transitioned
to organic and grown under organic management practices.
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reset, to start anew. We dream a little bigger about

what the year has to offer. This year is starting out a
little differently. For nearly a year, our lives have been turned
upside down as we have navigated our way through a global
pandemic that has had an impact on all aspects of our lives. |
sincerely hope you and your loved ones are keeping safe and
healthy amid this crisis.

T he start of a new year presents an opportunity to

This time of year also provides an opportunity for reflection.
Despite the uncertainty and loss we have all experienced, we
can often find moments that offer us hope. For SaskOrganics,
one of the things that has brought us hope is the continued
support we have received from members. As we pivoted to
webinars and developed the Abundance Box to replace lost
income from the in-person events we could not host, our
members, sponsors, and consumers did not miss a beat.
Thank you!

You may have noticed that there are a few more pages

in this issue of the magazine. In addition to our regular
features — Nourish, Innovate, and Sustain — we have added
a special feature on organic integrity. Organic integrity is the
foundation of our sector and maintaining it is a strategic
priority for SaskOrganics. This special feature focuses on
glyphosate and GM contamination highlighting the work
SaskOrganics is undertaking in these areas.

This issue of Abundance also tells stories of resilience. They
illustrate how putting people and relationships first can build
a strong foundation for family, community, and a business
that can weather any storm. There is also a great article

on how to make the best use of your buffer zones. Another
article examines oat and wheat varieties bred under organic
conditions and reminds us that the benefits and the ultimate
success of these cultivars depends on the organic farmers
and processors using them.
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UPCOMING EVENTS

January 13, 2021
Transition to Solar Energy
Webinar

January 20, 2021

Covercropping on the
Prairies Webinar

March 25 & 26, 2021
Advancing Organics Online
Conference & Virtual Trade
Show

And last, but certainly not least, SaskOrganics
celebrates its 30-year anniversary in 2021! This organic
member organization was first incorporated in 1991.
While it has had a few names over the years, its singular
purpose prevails: to support and grow the organic
sector in Saskatchewan and beyond. We would love to
hear your stories and see your photographs to help us
celebrate this year. Watch future issues of Abundance,
our website, and digital newsletter for more details.

We truly are stronger together. Be kind, be patient, see

the good, and find one moment every day to experience
joy. We've got this!

Y N

Marla Carlson

Executive Director, SaskOrganics

AgriSea

Soft Rock Phosphate | Fish Emulsion | Gypsum
Fertility Recommendations | Soil Testing | Lime

email: agriseabiotechfdgmail.com

n facebook.com/SaskOrganics instagram.Com/saskorganics Btvvitter.com/saskorganics Abundance Magazine
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SASKORGANICS PARTNERS WITH
SUNDIAL ENERGY GROUP!

uos|ie) ejieN Ag

askOrganics is pleased to have
partnered with Sundial Energy
Group, one of Canada’s largest solar
providers. Together, we are offering
our members all of our members an
opportunity to transition their farm, home
or property to solar power, providing you
with more control over your utility costs
and saving you more money every month.

“Our partnership will help SaskOrganics build a stronger
financial foundation by diversifying our revenue streams.
SaskOrganics will receive a donation from Sundial Energy
Group” SaskOrganics President Wendy Wecker said. At

the same time, the partnership provides the opportunity to
connect organic farmers with a company that can help you
reduce your emissions from farm electricity use by switching
to solar power, helping to reduce your carbon footprint.

For homeowners and farmers looking for ways to reduce
their energy costs, solar power has become an increasingly
viable option. While there's an initial investment, customers

n"mnnlzm RS - L il can expect to see significant savings in their electricity bills.
PnnT"En ; Each system tilts for all four seasons to reflect maximum

SUNDIAL™ production and output from the investment at any time of

the year. All systems collect energy from both sides of the
panels, which allow for sunlight in the winter to reflect off the
snow, producing up to 30 percent more production per pole
per year.

Sundial’s patented and Canadian-made racking products are
specifically designed for Western Canadian weather events.
They provide an unprecedented warranty to back up their
workmanship. Sundial hires qualified specialty trades who
have experienced layoffs and apply their existing skillsets to
renewable energy projects.

Please join our online meeting January 13, 2021. To register
go to www.saskorganics.org/events. To request a solar
study, go to: www.sundial360.ca/saskorganics360

All articles in ABUNDANCE are copyrighted and may not be reproduced without the
express consent of SaskOrganics. To request permission to reproduce an article,
please get in touch with us! Email: marla@saskorganic.
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TCO Cert
Proud to pe Canadian & memper—owned!

Humboldt, SK www.tcocert.ca

306-800-5210
/tcocert
info@tcocert.ca o

right here in Saskatchewan.

Email otfarms@otfarms.ca or call 306-543-4777 for more information. O&T Fam]s
www.otfarms.com Naturally Better
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Photographer: Gary Munford, Organic Farmer
Place: Home Quarter, McCord, Saskatchewan
Photo Taken: August 2017
Photo Caption: ‘Storm Coming'’

ONE-STOP
CERTIFICATION

mARS

Pro-Cert
OF INTEGRITY

&

GRASS FED

& Global Recognition & Canada’s most trusted organic certifier
& Unmatched inspection and evaluation team & Certification options for production to retail
& Affordable and Efficient & Canadian Owned and Operated

Eastern Regional Office Western Regional Office
P.O Box 74, 2311 Elm Tree Road Box 100A, RR#3, 475 Valley Road
Pro-cert pro_ce Orq Cambray, ON KOM 1EO0 Saskatoon, SK S7K 3]6
- Ph: 705-374-5602 Ph: 306-382-1299
- Fax: 705-374-5604 Fax: 306-382-0683

Email: infoebo@pro-cert.org Email: info@pro-cert.org



Canada’s Premier
Organic Mill

Contracting Organic Wheat:

» Hard Red Spring Wheat
» Hard White Wheat
» Durum Wheat

W

Call the mill today for pricing and contracting options

Phone: 306.751.2440 or 306.527.9780

GrainCorp

100 YEARS OF GROWTH

Marketing
Organic Grains

* Buying /Selling Organic Cereals, Pulses
and Oilseeds (Food/Feed Grade)
* Prompt Payment Terms
* Licensed & Bonded with CGC
* Certified Organic Handler with Pro-Cert

Currently Buying Organic CWRS, Durum, Yellow Peas
www.nutrasunfoods.com
20:-339-4184 | organkc@graincorpuca | 2 - 2536 Main 5L Winnipeg MB RZV 4Y3

/ SHAFER
// Commaodities Inc

o ll gour WJ&W
naads plasy coulacl
Heather Halstead, Morden, MB

hhalstead@shafercom.com
Office: 204-822-6275 cell: 204-362-0055

Michelle Balderson, Lethbridge, AB
mbalderson@shafercom.com
office: 403-328-5066 cell: 403-393-7486

Duart McLean, Abbotsford, BC
dmclean@shafercom.com
office: 604-852-4338 cell: 604-556-1358

" O Ve pee o i g s L L = r # & 4 '
= 1Mo il =0 i Vilal F \

- [Prome ) e'a . 7
e

we mmphnhrthu 2021 growing season, the big question we a
k |5 how do we generate the best dollar per acre return. In my

e _ﬁh by Improving soll health as much as possible which 1
 hirs "mnplauhmmmsystnmnmhtummmm -
i‘ﬁﬂnﬁh’lﬂrwallu grains. We all approciate the valuo of the o
' mm and ether “traditional” metheds of building soil health.
‘roality is our soil needs more. & lot of our soil has been depleted

needed nutrlents for over a hundred years of crop production
There is only one way to get these nutrients back in the soll .I.II-“.
to physically add them. .

?m: M Booster comes in! By using Soil Bmlﬂ
ﬁir;;;ﬂmmli as well as a biological stimulate ¢

m ol utilize the available nutrients. Using Snﬂ
s an investmant inmrhmﬂnmm tutmﬂ.ﬂ

SoillBooster;
Agriculiute Blend



‘jueinelsay
yueaH Aq paijddns sojoyd

ARTH~

. RESTAURANT ¢

A Journey through 2020

By: Mackenzie Kulcsar

Folks who already know Hearth restaurant, know
owners Beth Rogers and Thayne Robstad are
solid pillars of the local food scene in Saskatoon
They've built their reputation on great taste,
really loving their diners like family, and serving
the kind of home fare that you remember

from your grandmother's

hearth: real food. In
their own words,
they're known
for thoughtful
prairie cooking,
unpretentious
atmosphere, and

strong drink.

sl o oo sereflB froo w e gooy
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When you work in a restaurant, you know there are risks. It's among the
industries with the highest failure rate. As a restauranteur, you know you
can't compromise. Getting where you want to be means you spend every
minute of your life thinking about the perfect execution. You spend hours
planning, building contacts, designing menus and meal seatings. You need
to plan, and to be lean and hungry. You also need grit and constancy.

Hearth opened its doors in Saskatoon in June of 2018. The restaurant’s
opening was preceded by Beth and Thayne renovating the space (all on
their own!) from the studs up.

“The 10 months of renovation meant we were learning new things every
day Thayne said. (And a renovating restauranteur is doubling down on the
stress of opening a new space!)

Before Hearth, the pair spent their time in restaurants and travelling
around Europe and North America learning as much as they could about
food, technique, and themselves in the camper van they called home on
the road. They eventually settled back into a home in Saskatoon, building
relationships and menus through initial work in catering that eventually
built to their permanent space on Melrose Avenue.

“Early this year, we had just reached the point where we were no longer
spending every single moment in the restaurant kitchen,’ Beth said.
“We were just at the point where we were able to take a breath and look
around.”’

The perpetual craze of opening had subsided. They had gained their voice
as a new restaurant. They really knew who they were. They even had time
to take a vacation to the north of Spain.

Abundance Magazine n facebook.com/SaskOrganics instagram.com/saskorganics B twitter.com/saskorganics Issue 18 | Winter 2021



IN THE BEGINNING

The pair first heard of COVID-19 while vacationing in Europe in
early February this year.

“We were just very, very naive — it was already circulating there,
and at the time we thought, you know, this is something that just
doesn't come to Saskatchewan,” Thayne said.

Let's be honest. This is a sentiment that should resonate with
all of us. Think back to last Christmas. Did we foresee a global
pandemic and shutdown? Did you imagine that we would be
receiving daily briefings from the Prime Minister and staying
home? | think we can all safely answer, no.

It was a frightening time.
Even before the provincially mandated shutdown, Beth and

Thayne knew that their first duty was to look after their
staff's safety.

“We just knew that we couldn't facilitate this anymore,’ Beth said.

“We gave all our staff their notice, got them all set up for El, and
spent a week shutting down the restaurant.”

“Three days later, we opened an online store,” Thayne said.

What happened next is pretty incredible.

“We went from a busy, full-service restaurant packing in as many
happy customers as we could, to an online provisions pantry

almost immediately,’ Beth said, adding that Hearth had a ton of
food and ingredients in flux that could not go to waste.

Issue 18 | Winter 2021

The pair went straight to work making stews and soups and
freezing as much as they could. (If you know about the food
industry, you know that's not that much space!)

“We started Hearth because we wanted to make scratch food
with good ingredients and stay away from pretention,” Thayne
said. And they're still doing it, just in a new format.

“It was a terrifying time, so we made comfort food," he said. “It
was a logical step for us. People wanted home-y type foods, so
we prepared heat-and-eat staples and tried to carry on.”

“It's really been like starting another new business,” Beth
admitted. “The online work, the marketing and photography, the
web design — everything is new.”

Through it all, Hearth is still bringing the best of Saskatchewan'’s
ingredients — morel and chanterelle mushrooms, local meats
and veggies sourced from organic friends and neighbours.
Saskatchewan quinoa, lamb, fruits, veggies and lentils are all still
on offer through the online provisions pantry and Hearth's “best-
of” bundles. Iltems available in the provisions pantry included:
Beef Bourguignon, chili, lentil stew, meatballs, sausages, fresh
pasta, and even pecan pie!

At time of publishing, you can still visit their beautiful restaurant
in person. Hearth is entertaining friends and customers at
reduced capacity like all Saskatchewan restaurants are right
now. When you visit, be sure to look for the ‘Easter egg’ style
mushroom theme running throughout their space.

LOOKING AHEAD

Heading into winter, it's difficult to know where the road will lead
in 2021. For now, Beth and Thayne are optimistic and they're
taking Hearth to the people with caterings and their online
provisions pantry. There will be lots of platters going out to small
gatherings, and cocktail packages for those celebrating cozied
up at home with their immediate family.

Whatever it takes, Hearth will be there for their customers. And
Hearth’s customers have been there for them, as it turns out.

“When the lockdown began, we saw an immediate and significant
increase in gift certificate sales,” Beth said. “It was really
heartwarming to see that everyone was pulling for us.”

But that's what a hearth does, after all, isn't it?

It warms the heart.

HEARTH
RESTAURANT

2404 Melrose Avenue
Saskatoon SK
306.664.6677

© @hearth306
@hearth.restaurant
www.hearth.restaurant

All articles in ABUNDANCE are copyrighted
and may not be reproduced without the

express consent of SaskOrganics. To request
permission to reproduce an article, please get in
touch with us! Email: marla@saskorganic.

n facebook.com/SaskOrganics instagram.com/saskorganics BtWitter.com/saskorganics Abundance Magazine
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Dr. Jennifer Mitchell-Fetch at Agriculture
& Agri-Food Canada (AAFC) Brandon

is the lead breeder who produced two
cultivars of organic oats — AAC Oravena
and AAC Kongsore. Both cultivars are
licensed to Grain Millers Canada Corp.
with distribution through Fedoruk Seeds
Ltd. The development of these cultivars
was funded in part by AAFC and industry
partners through the national Organic
Science Cluster program.

“We have had lots of interest in Oravena,
and now growing interest in Kongsore.
It's the seed production that has been
the limiting factor in their uptake.”
Fedoruk Seeds Limited's Mike Fedoruk
said. “We had bad luck for a few years
with the seed production due to weather,
so it was hard to get Oravena going. It
was in 2018 that we finally had a decent
supply of seed that we could start
retailing”

Fedoruk hopes that AAC Kongsore will
be available in spring 2021.

“It is challenging growing seed under
organic management, but | do believe
there is an opportunity, especially with
more growers transitioning to organic
and more interest in products that are
suited towards them,” he said.
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Success of Organic Wheat and 0at Breeding
Depends on Uptake by Farmers

By: Andrew Hammermeister

Research shows that
breeding wheat, oats and
soybean under organic
management conditions
can produce cultivars that
are better suited to organic
management conditions.
Ultimately however, the
success of these cultivars
depends on uptake by
farmers and processors.

The Organic Science Cluster program also
supports the development of AAC Tradition
spring wheat under organic management
(bred by Dr. Mitchell-Fetch and Dr. Stephen
Fox).

Breeding of grains under organic
management supports not just organic
growers, but also conventional low-input
growers. However, the considerable
investment of time and resources
dedicated to developing
genetics under and for organic
management must be justifiable
to the breeders. Producers
must support organic breeders
by using these organically
produced cultivars!

“It is nice to have a cultivar of wheat
available that is suited to low-input and
organic management systems,” SeCan’s

Todd Hyra said. SeCan is the
AAC Tradition license holder.

All articles in ABUNDANCE are copyrighted and may
not be reproduced without the express consent of
SaskOrganics. To request permission to reproduce
an article, please get in touch with us! Email: marla@
saskorganic.

Unfortunately, despite its good agronomics,
AAC Tradition was just under the

gluten strength threshold in the recent
reclassification of Canadian Western Red
Spring Wheat.

“[Despite this], it still
makes a great loaf of
bread,’ Hyra said. “The
success of this cultivar
now depends on farmer
uptake!

HumaTerra

for healthy and productive soils

If you do one new thing this spring, prioritize
your soll health by applying HumaTerra 5oil Enhancers

Hyra indicates he would Microbiologically Enhanced Farming

be interested in talking
with seed distributors
about taking on AAC
Tradition.
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Trusted Qua\h
Trusted Service

ngredients

Certified Organic Trading Company

SUNR|SE FOODS Saskatoon, SK Canada

www sunrisefoods.com

Toll Free  1-866-988-3833 s R Gl
WESTA Fax 1-604-988-3850 Rl A oy : D e ,

ACOMMODITY GROUP LTD

Stagqua.com

I NTERNATIONAL
Orgamc SalesInc

A Leader in Canadian Organic Grains for over 35 years

¢ Buying, Selling, Cleaning, Blending, Storage, and Milling ¢
# On Farm Pick-Up ¢
¢ Buying Organic: ¢

" "'""‘"\r urri-
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/Wheat » Durum s Barley 7 Flaxseed + Yellow Peas
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PRI -‘E" Bk A (e
4 ; '1 r' r U g@fﬁi‘f—ﬁa 'y "I, I.:;'L o
' 306—354—2&50 . www rworganic. com :
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Tom (306) 203-9168 = Mark (306) 652-4529 - Winnipeg (204) 956-2090
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Leaders in Saskatchewan'’s
Organic Industry

By: Mackenzie Kulcsar & Jess Paul

A it of history

In 1953, Alex’s father Alfred Galarneau took over the family
farm at the age of 19 after the sudden death of his father. A
firm believer in sustainability, Alfred and his wife Reine came

to appreciate the benefits of farming without chemicals. In the
1980s, the couple realized folks were willing to pay more for
organically grown food and, in 1982, they marketed their first lot
of chemical-free grain.

Knowing that an independent third-party certification would help
secure consumer confidence in their product, Alfred travelled
to Quebec to the first Organic Crop Improvement Association
(OCIA) meeting in Canada, and later to Portland, Oregon, where
he applied for the first OCIA chapter in Western Canada: OCIA
SASK Chapter #1. The couple and their two sons
built their first grain cleaning plant in 1987
(Galarneau Farms). The sons took over
when the couple retired and built the
business into PHS Organics. Alex and
Janet have owned and operated the
company on their own since 2019.

Known for their KAMUT® Khorasan,
which PHS Organics has exported
to Europe for nearly 25 years, the
Galarneaus are third generation
farmers and recently celebrated
100 years on the land. Canada is a
primary exporter of KAMUT® brand
wheat globally and PHS Organics is
the buyer for all KAMUT® brand wheat
marketed to Europe and Canada.

What exactly is KAMUT®?

KAMUT® is the commercial name for Khorasan or Oriental
wheat and is a relative of Durum wheat. This ancient grain

Abundance Magazine n facebook.com/SaskOrganics instagram.com/saskorganics Gtwitter.com/saskorganics

After almost 40 years in Saskatchewan’s
organic industry, Alex and Janet Galarneau,
the owners of Prairie Heritage Seeds
Organics Inc. (PHS Organics), and their
extended family, are true leaders in the
sector. PHS Organics is an international
organic grain trading company and heritage
seeds operation based in Radville, with an

elevator 50 kilometres away in Pangman.

is known for its rich nutty flavour and is twice the size of
spring wheat. Khorasan refers to a historical region in what
is now Afghanistan and Iran where it is believed the grain
originated.

According to the Saskatchewan Ministry of Agriculture,
“[KAMUT®] was rediscovered in 1977 by Montana farmer Bob
Quinn, who spent the next few years propagating the small
supply of original seed. In 1990, khorasan wheat was first

sold under the trademark KAMUT® in the United States. The
trademark was implemented to preserve minimum standards
for the khorasan wheat variety and to ensure consistent quality
and market supply. KAMUT® wheat is currently only grown as an
organic certified grain and marketed to various countries around
the world."

A good conversation

The Galarneaus and PHS Organics are active in cleaning seed
and marketing product internationally. Beyond KAMUT?®, their
products also include rye, hard red spring wheat, flax, peas,
lentils, and feed grains. What you might already suspect about
them, is that they are also — truly — really, really good people.

When | chat with organic producers across the province, it's not
an uncommon happening that we'll get sidetracked and chat
about our families, love of food, or where we want to see the
organic industry go in Saskatchewan. The best interviews come
down to a really good visit. And here’s how you know you've had
a good visit: you find yourself wondering how those folks are
doing afterward.

And so it was with the Galarneaus — lovely folks doing good work
in the organic sector in Saskatchewan, and yes, also across the
globe. They're pretty humble when it comes to accolades and
insist that it's a team effort. They make sure the focus remains
squarely on the PHS Organics team. That's just what great
leaders do — they put their people first.

Issue 18 | Winter 2021
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“We had the conversation with
our employees and said — ok —
we're going to make this bubble
work for our work family,” Alex
said. “We made our safety
protocols the priority for our
own protection. We had all our
truckers stay in their vehicles,
everything was very strictly
monitored and movement at the
plant was limited.

As news of the situation in
Northern Italy’s red zone
reached the rest of the world,
the PHS Organics mills
continued to produce as the
Italian population sheltered in
place. Closeness was inevitable.
People stayed in and made do.
People were cooking again —
some for the first time — and
they wanted good quality food.
They wanted comfort. PHS’
mills kept right on producing
because, you see, the thing
they were supplying wasn't just
nourishment for the body, but
nourishment for the soul.

The PHS Organics team has
also spent a good deal of time
optimizing the business to

make the transition to the new
realities of today’s world with
relative ease. This has afforded
them the grace to gather their
people close and turn their focus
outward to their communities.

At the beginning of the
lockdown, PHS gave huge
donations to food banks in
communities in every single
province.

Issue 18 | Winter 2021
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PHS Organics put themselves

in the shoes of others who

had hard choices to make as
wages disappeared, fear and
uncertainty were high, and
information was frightening

and ever-changing. What is a
comfort in these times is that
PHS Organics and folks like
them will be there to lead in
their quiet, humble way, and

to continue to bring us what
they've always promised with
their product and their company.
To extend a hand in aid, but also
in friendship.

It's a comfort in these times to
know that people can still come
first.

PHS Organics
Radville, SK
306.869.2926

® www. phsorganics.com
@ info@phsorganics.com
O @PHSOrganics

"“Khorasan (Kamut® Brand) Wheat”,
Authors: C. Jacobs, Saskatchewan
Ministry of Agriculture; S. DeVreese,
University of Saskatchewan, College of
Agriculture — Student; J. Galarneau, A.
Galarneau, R. Galarneau; PH.S. Organics;
T. Blyth, Kamut International.

All articles in ABUNDANCE are copyrighted
and may not be reproduced without the
express consent of SaskOrganics. To
request permission to reproduce an article,
please get in touch with us! Email: marla@
saskorganic.
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ORGANIC KAMUT® CREPES

1 cup Light KAMUT® Flour
Y2 tsp salt*

4 large eggs

1 % cups milk

5 Tbsp corn oil

Beat the eggs, mix in milk.

Add flour and salt while beating, then add oil.
Lightly oil the pan before making the first crépe.
Cook on high heat. Pour a small amount of batter in
the pan and tilt pan to spread very thin and evenly.
Flip crépe and cook both sides to a light golden
colour.

*to make a sweet dessert crépe, eliminate the salt
and Substitute 1 Tbsp sugar.

(A recipe from the folks at PHS Organics.)

For over 160 years, Richardson has successfully brought trusted and quality products
to markets near and far. With a reliable network, best in class facilities, and international reach,
every day we are committed to building strong partnerships and delivering on our promises.

For more information, contact your local ” R
Richardson Pioneer Ag Business Centre | richardson.ca RICHARDSON RICHARDSON
e ———— P ——— ey
PIONEER



The trusted name in buying & selling

ORGANIC GRAINS

 Long-term relationships + Seven-day payments
» Dependable logistics * Reliable market knowledge

¥ . ! | : : , , ‘1;;
Elevator locations in the Midwest :;md Canada: 4 &1 :.':"'_'. /I\
Loreburn, SK - Stewart, MN - 5t. Ansgar, LA « Cﬂluncil Bluffs, |A " ' | | 1:; ek
St. Albans, VT (headquarters) : ﬁRﬂWN&TOGE“‘!ER
USDA Ly .
888.531.4888 » www.fwcobs.com

ORGANIC
PREMIUM™

———— WHEAT - HARD RED

213%

GET YOUR CERTIFICATE FASTER

1 306 665-9072

office.westcanada@ecocert.com

ECO #6-616 10th Street East
CERL /  Saskatoon, SK S7H 0G9




To protect the integrity
of organic crops from
pesticide spray drift
from neighbouring
conventional farms,
organic producers must
establish buffer zones.
The Canadian Organic
Standards (COS)
indicates that there
makes an excellent bufferzone.  MUSt be a minimum
distance of at least
eight meters (roughly
26 feet) between
organic crops and land

Protecting the Integrity of Organic Crops | [Eysieusise
Thrﬂugh Effectlve Use Of Buffer ZOI‘Ies substances are used.

Permanent hedgerows
or windbreaks can
By Dunling Wang, PhD, PAg, Provincial Specialist, Alternative Cropping Systems and Clark also substitute for a
Brenzil, PAg, Provincial Specialist, Weed Control, Saskatchewan Ministry of Agriculture ..
more rigid buffer zone

distance.

Photos supplied by Dunling Wang.

Buffer zones are required under the COS if there is a to maintain a visually identifiable buffer boundary is to seed the buffer to
risk of contamination, via drift or flow, of substances a different crop species. Besides growing crops, buffer zones may also be
not allowed under organic regulations. The COS created using other conservation practices such as:

rules require buffer zone when a field is bordering: a

conventional field on which prohibited substances 1. Herbaceous vegetation to create a wildlife and pollinator habitat;

are being used; a roadway to which prohibited
substances are applied (usually to control weeds); and 2. Windbreak or shelterbelt established in single or multiple rows of trees or
a residential house in which prohibited substances are shrubs;

being applied.

3. Forest buffers of predominantly trees and shrubs adjacent to a
Common wind patterns, land slopes, chemical watercourse or waterbody; or,
application activities and storm water drainage
patterns, are all factors that need to be considered 4. Filter strip conservation established and maintained with permanent
when you establish a buffer zone. The prescribed vegetation that can also serve as a source of income through non-organic
eight-meter distance from non-organic activity is hay sales.
necessary. It is even more important that the buffer
zone does its job to prevent contamination from The choice of plants vary to best achieve your buffer zone objectives.
prohibited substances. For example, spray drift, If your objective is to prevent pesticide drift to guarantee certification
fertilizer run-off, or cross-pollination by genetically requirements, buffer plants should be selected to provide enough height, leaf
engineered (GE) crops all require a larger buffer zone.  area, and structural diversity to intercept pesticide drift from the adjacent
Generally accepted isolation distances for crops at conventionally managed land. The design of a buffer should focus on leafy
risk of contamination from commercialized GE crop canopy, such as evergreen, conifers, and small needles.

types include:
When your goal is to provide habitat for beneficial insects, the design should

* soybeans, 10 m (33 ft) focus on providing nectar and pollen resources, as well as nesting and

+ corn, 300 m (984 ft) overwintering habitat. Native plants often serve the best and provide the

- canola and alfalfa, 3 km (1.8 mi.) greatest benefit.

The organic standard indicates that a buffer zone If your goal is to filter runoff water from adjacent conventional lands, a
needs to be a “clearly defined and identifiable mixture of perennial grasses and herbaceous flowering plants is preferred.
boundary area that separates an organic production The more diverse the vegetation, the more effective the buffer will be at

unit from adjacent non-organic areas.” The easiest way slowing down the run-off and allowing the soil and plant roots to remove the
contaminants.
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RM roads or diches can be used as buffers with permission of the
RM and a weed control plan in place.

Seeding wildflowers within or adjacent to hedgerows can also provide
plant structure and diversity. It may require additional site preparation
to reduce weed pressure as weed control options are limited when
wildflowers start to germinate. Site preparation involves reducing the
weed seed bank in the top soil layers and elimination of all perennial
weeds. After the site is prepared, avoid disturbing the soil. Mulches
can also be helpful in suppressing weed growth and preventing soil
erosion.

Since crops in the buffer cannot be sold as organic, producers are
not required to use certified organic seeds and planting stock. Seeds,
however, must not be treated with non-approved synthetic products.
Always check with your certification body before planting to ensure
you are compliant with COS.

For short-term planting and maintenance considerations, weed control
is most important. The more densely the buffer area is planted, the
more quickly a weed-suppressive cover will be established. However,
high-density planting will cost more as additional seed is needed.
Perennial trees and shrubs with understories of native grasses or
wildflowers can also be used. However, for long-term maintenance,
the most important considerations are related to irrigation, weeding,
and replacing dead plants.

We asked Saskatchewan, why do

you choose organic? The first 25
submissions were entered into a draw
with the winner receiving a CanMar
Foods gift basket. The winner was
Cindy from Melfort. Cindy chooses
organic because of “Chronic health
conditions. A Functional Medicine
Doctor told me | needed to eat at least
80% organic. | started out with a CSA

(which has since closed), and | now
grow some of my own, plus | buy from
organic producers.’

Thank you, Cindy, for telling us

why you choose organic and
congratulations on receiving the gift
basket from CanMar Foods.

We would love to hear from you. Send
an email to admin@saskorganic.com.

(JINVIH0 AHM
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If a producer is considering using a ditch, a road or other
structure owned by another entity as part of a buffer zone,
it needs to be with the permission of the entity that owns
or has jurisdiction over that area. Best practice is to retain
the buffer zone entirely within your own property. There
have been examples in the past when producers used
municipal roads and ditches as buffer zones without having
an agreement in place with the Rural Municipality (RM).
When the RM sprayed the area being used as a buffer zone
to control weeds, herbicide drift caused damage to their
organic crops. Some of the incidents even ended up in
legal action.

It should be noted that producers, regardless of the cropping
system they adopt, are obligated to follow the Provincial
Weed Control Act to manage weeds on their crop lands.
Organic producers can best maintain the integrity of their
organic grain with well-designed and functioning buffer
zones, in which both annual and perennial weeds are
properly managed.

All articles in ABUNDANCE are copyrighted and may not be reproduced without the
express consent of SaskOrganics. To request permission to reproduce an article,
please get in touch with us! Email: marla@saskorganic.
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SPECIAL FEATURE s

Protecting the Integrity of Your
Organic Crop

rganic integrity is the foundation of our
sector and maintaining it is a strategic
priority for SaskOrganics. Protecting
organic integrity from seed to fork is also a
top priority for organic farmers and processors.

At every stage of organic production, steps are taken to help
mitigate the risk of contamination. This helps to maintain

the trust organic consumers have in the food we grow, and is
necessary to access some global markets. This special feature
focuses on glyphosate and GMO contamination to highlight the
work SaskOrganics is doing in these areas.

Glyphosate is a non-permitted substance in organic production.
Data on accidental glyphosate contamination incidents (i.e.

drift) in organic operations is tracked in a number of different
places (i.e. producers, certification bodies, exporters). This is

the first time the economic impact of these instances have been
documented. Funded by the Canada Organic Trade Association
(COTA), SaskOrganics conducted a survey of our members so
that we could start to understand exactly what the impact of
glyphosate contamination is on organic operations’ bottom lines.

GMO's, like glyphosate, are prohibited for use in organic
production by the Canada Organic Standard. GMO contamination
is examined later in this special feature.

The results of the SaskOrganics survey were originally reported in November 2019 at the Economic Impact of
Glyphosate Contamination in Organic Production in Saskatchewan presentation to SaskOrganics members.

The following results from that report bear highlighting:

46% of organic farmers surveyed took hetween three acres and 400 acres of land out of
) production for three years due to glyphosate contamination.

of organic farmers surveyed reported financial losses between $3K and $200K due
to glyphosate contamination.

of the organic farmers who reported a loss were not compensated.

of organic exporters surveyed experienced problems exporting due to glyphosate
contamination.

of these exporters reported they tested all products sold into their export markets
with the costs of this testing ranging between $25K and $600K.

Abundance Magazine n facebook.com/SaskOrganics instagram.com/saskorganics B twitter.com/saskorganics Issue 18 | Winter 2021



COTA Glyphosate Task Force

n 2018, the Canada Organic Trade Association

(COTA) established a Glyphosate Task Force

to “understand and evaluate glyphosate

contamination of organic crops in order to
mitigate the risks that are creating trade barriers
for Canadian organic exporters and preserve the
globally-held positive perception of the Canada
organic brand”.

“Ensuring policy makers are aware of the detrimental impact
glyphosate contamination has on the organic sector is
important,” COTA Executive Director Tia Loftsgard said. “We
established the task force to bring together stakeholders from
across Canada who are directly impacted, to help identify
measures to mitigate glyphosate contamination and better
understand how contamination is impacting their business to
inform our lobbying efforts with the federal government.”

The task force is made up of COTA members who have been
affected by, or have knowledge of, the contamination of
glyphosate in organic products grown in or imported to Canada.
The desired outcomes for the task force include: understanding
the extent of glyphosate contamination and why and where it

is occurring; understanding how contamination affects trade,
particularly in the European Union; and, identifying measures to
mitigate or ideally eliminate contamination.

The economic impact of glyphosate contamination on the
organic sector in Saskatchewan was identified by the task
force as a key piece of research that would not only document
the glyphosate contamination that is taking place, but also
what impact the contamination is having on the bottom line for
many organic producers and businesses. COTA commissioned
SaskOrganics to survey our membership in 2019. This is the first
time a survey like this was conducted in Saskatchewan.

The results of the survey are available on the SaskOrganics
website and were published in last winter’s issue of Abundance.
Read the results here: http://saskorganics.org/survey-results-
economic-impact-of-glyphosate-contamination/

U
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PHS is built upon person:?tl rélationships with
certified organic producers for over 30 years.
PHS Organics actively contracts and purchases

Kamut“ gralns, oilseeds'and pulses at

_ competltlve prices: -'
| {r :'. i’
'
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DriftWatch: Communication, cooperation e, =
and collaboration — working with aerial i
applicators to protect crops

here is a communication vehicle available to

Saskatchewan producers of specialty and organic -

crops, and beekeepers to identify their location to =2

licensed pesticide applicators to help the producer -
protect their crop and investment, as well as to allow the
applicator to better plan their activities in the area. That
vehicle is the FieldWatch program (www.fieldwatch.com).

FieldWatch promotes communication between producers and pesticide
applicators. It has two elements, DriftWatch (for organic and specialty crop
producers) and BeeCheck (for beekeepers and apiaries).

DriftWatch is a web-based mapping tool that enables organic and specialty

crop producers, beekeepers and pesticide applicators to work together to

help protect crops and apiaries from contamination. DriftWatch also supports
ongoing environmental stewardship activities such as pollinator protection. Its
Specialty Crop Site Registry enables producers and pesticide applicators to work
together to protect specialty crops through mapping and information sharing.
This program can facilitate direct communication between the applicator and
the producer.

DriftWatch is one more tool that you can add to your organic
integrity toolkit. The good news: it’s fast, free, and simple to register!
Producers can learn more at: www.driftwatch.org

The website features an easy-to-use Google Maps interface that clearly shows
pesticide applicators the location of registered sensitive areas. A sensitive area
is one that may include certified organic crops and pastures, beehives, fruit and
vegetable crops, greenhouses, as well as a few other crops. The applicator can
use this information to help plan operations and activities in the area.

The initial version of FieldWatch was launched in 2012. Saskatchewan joined the
program in 2014. Today there are about 1,400 sites registered in the province,
more than 300 of which are organic/sensitive sites, while approximately 900

of them are beekeepers. Participation in the program continues to increase.
Registration is free of charge for both applicators and producers. Registration
takes just a moment.

When an applicator registers with the program, they can designate a specific
area of operation and will begin receiving notification of sites in their area.
Notifications are sent to applicators as new sites are registered.

The Saskatchewan Ministry of Agriculture supports the use of DriftWatch and
encourages organic producers to register, as the program contains elements of

specialty and organic crops and aids in pollinator protection. = - 1
iz e dlC

—
For more information on, or for assistance with DriftWatch, please contact Communication. Cooperation. Collaboration.
Richard Wilkins at the Saskatchewan Ministry of Agriculture at 306-787-5207 or . N
at richard.wilkins@gov.sk.ca. * beecheck — ani watch
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Organic Integrity — Organic Agricultural
Protection Fund Committee

Since 2002, the Organic Agricultural Protection Fund* (OAPF) has been working
to keep organic food and farms free of genetically modified (GM) organisms. The

OAPF works closely with the Canadian Biotechnology Action Network (CBAN),
providing an important voice for organic farmers in this national organization.

Genetic engineering, like glyphosate, is prohibited for use in organic
production by the Canada Organic Standard. The costs of GM
contamination and escape incidents include the temporary or
permanent loss of export markets, lower crop prices, the loss of
access to grow a particular crop, and the loss of some farm-saved
seed. Since the first GM crop was commercialized in 1996, there
have been escape events in Canada with GM canola, GM flax, GM
wheat and GM pigs.

‘I'? To gAT
In 2019, the OAPF was part of a coalition calling for GM alfalfa to be

deregistered and taken off the market. In 2020, the committee was paying close attention to
‘gene editing’, a new set of genetic engineering techniques that make it easier and faster to

create a wide range of GM plants and animals. CBAN has published comprehensive reports

on GM contamination and ‘gene editing'.

You can download both reports by visiting www.saskorganics.org/organic-agriculture-
protection-fund

*reference Abundance Article Issue 15: Spring 2020

All articles in ABUNDANCE are copyrighted and may not be reproduced without the express consent of SaskOrganics. To
request permission to reproduce an article, please get in touch with us! Email:
marla@saskorganic.

Conference

Where the Organic Community Grows

&E 2020 Organic Connections

Organic Connections

THANK YOU for making the Organic
Connections Conference a success.
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ny food, feed or seed represented as
organic in Canada must be certified to
the Canada Organic Standard. The revised
Canadian Organic Standard was published
December 11, 2020. Certified organic operators
have one year from the date of publication to
comply with the revised clauses of the standard.

SaskOrganics recently hosted a webinar featuring Organic
Federation of Canada (OFC) Manager Nicole Boudreau on “The
Story Behind the Revised Organic Standard”. This webinar is a
great resource to help you understand not only the revisions, but
also the discussions that led to decisions behind the changes.

To make it easier for operators, the OFC has also prepared a side-hy-side
analysis of the 2015 and 2020 Canada Organic Standards with the 2020
modifications highlighted.

For more information:

Download the 2020 Canada Organic Standard: www.
saskorganics.org/organic-standards-regulations

Purchase “The Story Behind the Revised Organic Standard”
webinar recording: www.shop.saskorganics.org

Download the OFC comparison document:
www.organicfederation.ca
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Vour, Succedd i Oure Succedd

Grain Millers is a family-owned company and has been a leader in whole-grain
milling for over 30 years. We depend on direct farmer relationships and offer
competitive farm gate pricing, agronomy and sustainability advice, and strong markets
for your grains. Our commitment to producing quality products begins with you.

We Purchase:

Oats * Flax * Barley * Rye
Wheat ® Corn ® Other Grains

IT'S MORE THAN PROCESSING.
IT’S OUR Phomide.

306.786.4682 Qats & Other Grains

306.933.4644 Flax
GRAIN MILLERS gruinmi”ers.cum

#1 Grain Millers Drive, PO Box 5040, Yorkton, SK S3N 3Z4
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